TABLE 1

TOURIST ARRIVALS
January - February
2008

Total

Stopover

Arrivals
January 134,248 8.1% 7.6% 8,613 55.0% 46.0% 142,861 10.1% 9.3%
February 147,347 15.5% 11.0% 9,484 75.4% 65.9% 156,831 18.0% 13.3%
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TABLE 2

STOPOVER ARRIVALS BY REGION

% CHANGE
February 2005 February 2006  February 2007 February 2008 2008/07 2008/06  2008/05
38,943 42,747 37,442 43,219 15.4% 1.1% 11.0%
25,167 27,249 23,135 26,295 13.7% -3.5% 4.5%
16,541 20,764 17,477 19,916 14.0% -4.1% 20.4%
4,473 5,312 4,605 7,302 58.6% 37.5% 63.2%
85,124 96,072 82,659 96,732 17.0% 0.7% 13.6%|
14,500 17,982 23,144 30,646 32.4% 70.4%  111.4%)|
11,430 12,558 14,830 15,240 2.8% 21.4% 33.3%
6,565 6,576 6,603 6,668 1.0% 1.4% 1.6%
424 401 781 964 23.4% 140.4%  127.4%
18,419 19,535 22,214 22,872 3.0% 17.1% 24.2%|
650 845 587 1,072 82.6% 26.9% 64.9%
528 434 335 347 3.6% -20.0%  -34.3%
3,320 2,982 3,550 4,366 23.0% 46.4% 31.5%
481 578 460 796 73.0% 37.7% 65.5%
123,022 138,428 132,949 156,831 18.0% 13.3% 27.5%|
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TABLE 2.1

STOPOVER ARRIVALS BY REGION

January - January - January - January - % CHANGE
February 2005 February 2006 February 2007 February 2008 2008/07 2008/06  2008/05
70,928 78,443 70,589 78,730 11.5% 0.4% 11.0%
48,109 52,586 45,091 48,439 7.4% -7.9% 0.7%
31,252 39,525 34,414 38,615 12.2% -2.3% 23.6%
9,050 13,044 11,646 14,761 26.7% 13.2% 63.1%
159,339 183,598 161,740 180,545 11.6% -1.7% 13.3%]|
30,720 35,775 45,987 59,671 29.8% 66.8% 94.2%)|
23,034 24,829 28,645 30,185 5.4% 21.6% 31.0%
15,269 13,564 13,943 13,599 -2.5% 0.3% -10.9%
1,101 1,050 1,792 2,015 12.4% 91.9% 83.0%
39,404 39,443 44,380 45,799 3.2% 16.1% 16.2%)|
1,320 1,843 1,703 2,470 45.0% 34.0% 87.1%
850 833 558 630 12.9% -24.4% -25.9%
7,070 6,475 7,262 8,953 23.3% 38.3% 26.6%
1,163 1,156 1,075 1,624 51.1% 40.5% 39.6%
239,866 269,123 262,705 299,692 14.1% 11.4% 24.9%)|
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