


US.A.

NORTHEAST
(New York Office)

MIDWEST
(Chicago Office)

SOUTH
(Miami Office)

WEST
(Los Angeles Office)

TOTAL U.S.A

CANADA
(Toronto Office)

EUROPE
Northern Europe
(U.K. Office)

South\Western Europe

(German Office)

Central/East Europe
Other Europe

Total Europe
LATIN AMERICA
JAPAN
CARIBBEAN
OTHER COUNTRIES

GRAND TOTAL

TABLE 2

STOPOVER ARRIVALS BY REGION

February 2003 February 2004 February 2005 February 2006
35,006 37,653 38,943 42,747
25,007 27,054 25,167 27,249
14,839 14,984 16,541 20,764

4,002 4,183 4,473 5,312
78,854 83,874 85,124 96,072
11,506 12,529 14,500 17,982
11,037 12,222 11,430 12,558

5,379 6,136 6,565 6,576

396 650 424 401
16,812 19,008 18,419 19,535
657 699 650 845
368 542 528 434
2,815 2,964 3,320 2,982
446 513 481 578
111,458 120,129 123,022 138,428

Research & Marketing Intelligence Unit

Marketing Dept.

Jamaica Tourist Board

March 21, 2006.

% CHANGE

2006/05 2006/04 2006/03
9.8% 13.5% 22.1%
8.3% 0.7% 9.0%
25.5% 38.6% 39.9%
18.8% 27.0% 32.7%
12.9% 14.5% 21.8%
24.0% 43.5% 56.3%
9.9% 2.7% 13.8%
0.2% 7.2% 22.3%
-5.4% -38.3% 1.3%
6.1% 2.8% 16.2%
30.0% 20.9% 28.6%
-17.8% -19.9% 17.9%
-10.2% 0.6% 5.9%
20.2% 12.7% 29.6%
12.5% 15.2% 24.2%
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TABLE 2.1

STOPOVER ARRIVALS BY REGION

January - January - January - January -
February 2003 February 2004 February 2005 February 2006
63,503 68,889 70,928 78,443
46,358 50,564 48,109 52,586
29,395 29,092 31,252 41,230
8,112 8,725 9,050 11,339
147,368 157,270 159,339 183,598
23,095 24,865 30,720 35,775
20,854 23,617 23,034 24,829
11,379 13,149 15,269 13,564
865 1,201 1,101 1,050
33,098 37,967 39,404 39,443
1,565 1,315 1,320 1,843
686 886 850 833
5,897 6,094 7,070 6,475
1,055 1,082 1,163 1,156
212,764 229,479 239,866 269,123

Research & Marketing Intelligence Unit

Marketing Dept.
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March 21, 2006.

% CHANGE

2006/05 2006/04 2006/03
10.6% 13.9% 23.5%
9.3% 4.0% 13.4%
31.9% 41.7% 40.3%
25.3% 30.0% 39.8%
15.2% 16.7% 24.6%
16.5% 43.9% 54.9%
7.8% 5.1% 19.1%
-11.2% 3.2% 19.2%
-4.6% -12.6% 21.4%
0.1% 3.9% 19.2%
39.6% 40.2% 17.8%
-2.0% -6.0% 21.4%
-8.4% 6.3% 9.8%
-0.6% 6.8% 9.6%
12.2% 17.3% 26.5%



