TABLE 1

TOURIST ARRIVALS
January - August
2011

Stopovers Total

Foreign +/- Non-Resident +/- +/- Stopover +/-
Nationals 2011/10 2011/09 Jamaicans 2011/10 2011/09 Arrivals [N RVAL

January 164,155 8.2% 17.7% 9,989 6.1% 6.2% 174,144 8.1% 17.0%
February 165,528 4.6% 9.9% 9,586 4.0% -0.9% 175,114 4.6% 9.3%
March 192,313 2.2% 16.6% 11,733 -11.5% 7.3% 204,046 1.3% 16.0%
April 166,037 6.8% 9.8% 13,407 17.2% 4.3% 179,444 7.5% 9.4%
688,033 732,748
May 137,005 -2.6% -4.4% 9,578 5.7% -6.1% 146,583 -2.1% -4.5%
June 153,015 1.5% -1.3% 13,530 0.7% 0.0% 166,545 1.4% -1.2%
July 183,051 -1.1% 3.0% 19,442 0.0% 6.7% 202,493 -1.0% 3.3%
August 141,189 -2.4% 1.7% 13,944 -5.9% 1.4% 155,133 -2.7% 1.7%

May - Aug. 614,260 -1.1% -0.1% 56,494 -0.4% 1.4% 670,754 -1.1% 0.0%

1,302,293 2.2% 6.6% 101,209 1.1% PRZA 1,403,502 2.1% 6.3%
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TABLE 2

STOPOVER ARRIVALS BY REGION

% CHANGE
August 2008 August 2009 August 2010 August 2011 2011/10 2011/09 2011/08
45,801 53,543 58,186 54,335 -6.6% 1.5% 18.6%
11,310 10,856 12,207 12,170 -0.3% 12.1% 7.6%
24,658 25,917 26,147 24,548 -6.1% -5.3% -0.4%
11,793 11,476 10,940 11,066 1.2% -3.6% -6.2%
93,562 101,792 107,480 102,119 -5.0% 0.3% 9.1%)|
11,720 16,343 16,763 18,550 10.7% 13.5% 58.3%|
16,455 15,379 17,415 15,707 -9.8% 2.1% -4.5%
11,068 10,077 9,410 7,974 -15.3% -20.9% -28.0%
499 327 302 306 1.3% -6.4% -38.7%
28,022 25,783 27,127 23,987 -11.6% -7.0% -14.4%|
1,805 1,815 1,556 2,878 85.0% 58.6% 59.4%
341 311 425 527 24.0% 69.5% 54.5%
6,441 6,134 5,634 6,665 18.3% 8.7% 3.5%
576 395 423 407 -3.8% 3.0% -29.3%
142,467 152,573 159,408 155,133 -2.7% 1.7% 8.9%|
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TABLE 2.1

STOPOVER ARRIVALS BY REGION

January - January - January - January - % CHANGE
August 2008 August 2009 August 2010 August 2011 2011/10 2011/09 2011/08
362,975 379,635 424,848 402,646 -5.2% 6.1% 10.9%
157,174 163,291 166,606 173,738 4.3% 6.4% 10.5%
230,422 228,206 227,714 225,684 -0.9% -1.1% 21%
91,867 88,695 90,911 90,510 -0.4% 2.0% -1.5%
842,438 859,827 910,079 892,578 -1.9% 3.8% 6.0%|
163,880 210,669 227,237 273,727 20.5% 29.9% 67.0%|
132,342 127,744 125,749 121,768 -3.2% -4.7% -8.0%
57,864 54,136 53,463 46,320 -13.4% -14.4% -20.0%
5,228 3,937 4,184 4,468 6.8% 13.5% -14.5%
195,434 185,817 183,396 172,556 -5.9% 71%  -11.7%)|
10,743 10,357 9,101 11,352 24.7% 9.6% 5.7%
4,289 4,357 3,698 4,410 19.3% 1.2% 2.8%
46,216 45,181 38,072 45,607 19.8% 0.9% -1.3%
4,266 3,496 3,220 3,272 1.6% -6.4% -23.3%
1,267,266 1,319,704 1,374,803 1,403,502 2.1% 6.3% 10.8%]|
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TABLE 2.2

STOPOVER ARRIVALS BY REGION

May- May- May- May- % CHANGE
August 2008 August 2009 August 2010 August 2011 2011/10  2011/09 2011/08
184,916 207,505 223,817 210,161 -6.1% 1.3% 13.7%
59,692 67,438 67,010 69,400 3.6% 2.9% 16.3%
137,727 137,386 134,642 133,526 -0.8% -2.8% -3.1%
55,870 56,653 57,290 58,641 2.4% 3.5% 5.0%
438,205 468,982 482,759 471,728 -2.3% 0.6% 7.7%|
50,961 66,498 67,809 73,940 9.0% 11.2%  45.1%)|
70,301 68,250 67,787 63,080 -6.9% -7.6%  -10.3%
33,227 31,282 28,964 23,786 -17.9% -24.0%  -28.4%
1,862 1,319 1,342 1,583 18.0% 20.0%  -15.0%
105,390 100,851 98,093 88,449 -9.8% -12.3%  -16.1%)|
5,778 5,552 4,805 6,741 40.3% 21.4% 16.7%
1,730 1,786 1,767 2,285 29.3% 27.9% 32.1%
26,640 25,130 21,022 25,776 22.6% 2.6% -3.2%
2,404 1,718 1,659 1,835 10.6% 6.8%  -23.7%
631,108 670,517 677,914 670,754 -1.1% 0.0% 6.3%)|
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January
February
March
April

Jan. - Apr.

May
June
July
August

May - Aug.

Jan. - Aug.

* Note:

13

MONTEGO BAY

CALLS 1 7:9.¢
16 42,339

13 23,381

13 22,569

6 15,221
103,510

7 14,911

5 17,719

5 16,397

4 14,419

63,446

69 166,956

% Change

2011/10

CALLS

23.1%
18.2%
-18.8%
-57.1%

-30.0%
-28.6%
0.0%
0.0%

-19.2%

-13.8%

PAX

39.1%
-7.3%
-43.0%
-47.9%

-23.5%
0.9%
1.0%
7.8%

-4.8%

-12.7%

TABLE 4

CRUISE PASSENGER ARRIVALS BY MONTH AND PORT OF CALL
JANUARY - AUGUST 2011

FALMOUTH

CALLS

61

PAX

10,365
36,444
50,836

42,088
41,503
33,348
39,356

156,295

253,940

OCHO RIOS

CALLS

22
22
18
13

101

PAX

53,684
55,237
46,866
34,920

190,707

20,580
24,775
21,483
21,028

87,866

278,573

% Change

2011/10

CALLS

4.8%
15.8%
-28.0%
-23.5%

-41.7%
-46.2%
-53.8%
-53.8%

-49.0%

-24.1%

1. During the month of January one Cruise Ship called with 300 Cruise passengers visited Port Antonio.
2. During the month of March one Cruise Ship called with 368 Cruise passengers visited Port Antonio.

2011 2010 % Change
TOTAL TOTAL 2011/10
17%:d CALLS PAX| CALLS PAX CALLS
-5.2% 39 96,323 35 87,136 11.4%

3.6% 38 88,983 31 78,805 22.6%
-34.3% 42 106,247 42 111,356 0.0%
-31.4% 33 100,977 31 80,116 6.5%

152 392,530 139 357,413 9.4% 9.8%
-49.6% 25 77,579 22 60,304 13.6%
-49.4% 22 83,997 20 66,517 10.0%
-55.9% 17 71,228 18 64,904 -5.6%
-56.6% 17 74,803 17 61,843 0.0%
-53.0% 81 307,607 77 253,568 5.2%
-33.5% 233 700,137 216 610,981 7.9%

10.5%
12.9%

-4.6%
26.0%

28.6%
26.3%

9.7%
21.0%

21.3%

14.6 %




