TABLE 1

TOURIST ARRIVALS
January - August
2009

Stopovers Total

Foreign +/- Non-Resident +/- +/- Stopover +/-
Nationals 2009/08 2009/07 Jamaicans 2009/08 2009/07 Arrivals LI EV1]]

January 139,481 3.9% 12.3% 9,405 9.2% 69.2% 148,886 4.2% 14.7%
February 150,608 2.2% 18.1% 9,674 2.0% 78.9% 160,282 2.2% 20.6%
March 164,997 -4.4% 5.0% 10,932 -6.8% 48.7% 175,929 -4.5% 6.9%
April 151,241 7.0% 6.1% 12,849 18.3% 59.8% 164,090 7.8% 9.0%
606,327 62.6% 649,187
May 143,241 9.5% 15.2% 10,202 -2.4% 31.8% 153,443 8.6% 16.2%
June 155,036 4.4% 8.0% 13,525 0.4% 4.4% 168,561 4.1% 7.7%
July 177,714 5.8% 0.2% 18,226 4.3% 0.7% 195,940 5.7% 0.3%
August 138,826 7.0% 12.0% 13,747 8.4% 8.3% 152,573 71% 11.6%

May - Aug. 614,817 65%  8.0% 55,700 XY 670,517 62%  8.0%
! ____________ |

1,221,144 4.1% 9.0% 98,560 4.0% pIN 1,319,704 4.1% 10.1%
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TABLE 2

STOPOVER ARRIVALS BY REGION

% CHANGE

August 2006 August 2007 August 2008 August 2009 2009/08 2009/07  2009/06
50,213 46,686 45,801 53,543 16.9% 14.7% 6.6%
12,475 10,117 11,310 10,856 -4.0% 7.3% -13.0%
22,686 23,794 24,658 25,917 5.1% 8.9% 14.2%
12,973 11,580 11,793 11,476 -2.7% -0.9% -11.5%
98,347 92,177 93,562 101,792 8.8% 10.4% 3.5%|
9,964 9,820 11,720 16,343 39.4% 66.4% 64.0%|
17,624 16,533 16,455 15,379 -6.5% -7.0% -12.7%
7,747 10,933 11,068 10,077 -9.0% -7.8% 30.1%
245 369 499 327 -34.5% -11.4% 33.5%
25,616 27,835 28,022 25,783 -8.0% -7.4% 0.7%|
1,096 783 1,805 1,815 0.6% 131.8% 65.6%
230 152 119 135 13.4% -11.2% -41.3%
5,750 5,233 6,441 6,134 -4.8% 17.2% 6.7%
628 660 798 571 -28.4% -13.5% -9.1%
141,631 136,660 142,467 152,573 71% 11.6% 7.7%|
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TABLE 2.1

STOPOVER ARRIVALS BY REGION

January - January - January - January - % CHANGE
August 2006 August 2007 August 2008 August 2009 2009/08 2009/07  2009/06
372,437 350,901 362,975 379,635 4.6% 8.2% 1.9%
178,149 152,211 157,174 163,291 3.9% 7.3% -8.3%
233,164 218,909 230,422 228,206 -1.0% 4.2% 21%
101,004 90,320 91,867 88,695 -3.5% -1.8% -12.2%
884,754 812,341 842,438 859,827 2.1% 5.8% -2.8%|
106,799 132,227 163,880 210,669 28.6% 59.3% 97.3%|
119,088 130,555 132,342 127,744 -3.5% -2.2% 7.3%
47,813 61,276 57,864 54,136 -6.4% -11.7% 13.2%
2,511 3,624 5,228 3,937 -24.7% 8.6% 56.8%
169,412 195,455 195,434 185,817 -4.9% -4.9% 9.7%)|
7,592 7,606 10,743 10,357 -3.6% 36.2% 36.4%
2,737 2,023 1,948 1,623 -16.7% -19.8% -40.7%
37,270 41,255 46,216 45,181 -2.2% 9.5% 21.2%
5,243 7,469 6,607 6,230 -5.7% -16.6% 18.8%
1,213,807 1,198,376 1,267,266 1,319,704 4.1% 10.1% 8.7%|
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TABLE 2.2

STOPOVER ARRIVALS BY REGION

May- May- May- May- % CHANGE
August 2006 August 2007 August 2008 August 2009 2009/08 2009/07  2009/06
190,433 187,704 184,916 207,505 12.2% 10.5% 9.0%
68,701 59,718 59,692 67,438 13.0% 12.9% -1.8%
135,964 134,983 137,727 137,386 -0.2% 1.8% 1.0%
61,497 57,240 55,870 56,653 1.4% -1.0% -7.9%
456,595 439,645 438,205 468,982 7.0% 6.7% 2.7%|
39,177 43,157 50,961 66,498 30.5% 54.1% 69.7%|
65,144 68,409 70,301 68,250 -2.9% -0.2% 4.8%
22,500 35,313 33,227 31,282 -5.9% -11.4% 39.0%
889 1,266 1,862 1,319 -29.2% 4.2% 48.4%
88,533 104,988 105,390 100,851 -4.3% -3.9% 13.9%)|
3,957 4,424 5,778 5,652 -3.9% 25.5% 40.3%
1,071 793 706 616 -12.7% -22.3% -42.5%
21,840 24,322 26,640 25,130 -5.7% 3.3% 15.1%
2,799 3,234 3,428 2,888 -15.8% -10.7% 3.2%
613,972 620,563 631,108 670,517 6.2% 8.0% 9.2%|
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January
February
March
April

Jan. - Apr.

May
June
July
August

May - Aug.

* Note:

MONTEGO BAY
CALLS | 7:9.¢
16 33,958
15 34,071
15 34,727
12 36,638
139,394
11 27,898
6 16,386
4 14,521
3 10,618

82

69,423

208,817

TABLE 4

CRUISE PASSENGER ARRIVALS BY MONTH AND PORT OF CALL

JANUARY - AUGUST 2009

% Change
2009/08 OCHO RIOS
CALLS PAX CALLS PAX
38.5%  -45.6% 26 73,813
250%  -28.5% 21 55,536
25.0%  -23.9% 27 77,164
-333% -13.2% 24 66,846

57.1%
-14.3%
-50.0%
-40.0%

-11.1%

-26.1%

28.2%
-28.4%
-52.6%
-45.0%

-26.6 %

-28.6%

12
15
11
11

147

40,283
52,153
41,591
40,831

174,858

448,217

% Change
2009/08
CALLS
-10.3% -8.3%
-34.4%  -35.0%
-20.6%  -16.4%
-4.0% -0.9%

0.0%
50.0%
0.0%
10.0%

14.0%

-9.8%

5.7%
48.7%
7.5%
15.5%

18.8%

-5.2%

AP -244%  -21.6%

2009 2008
TOTAL TOTAL
CALLS PAX| CALLS PAX
43 107,827 58 144,671
38 90477 53 133,403
44 112416 56 139,347
36 103,484 46 110,838
161 414,204] 213
23 68,181 19 59,860
21 68,539 17 57,962
15 56,112 19 69,343
14 51,449 15 54,656
73 244,281 70 241,821
234 658,485] 283 770,080

1. During the month of January two Cruise Ship calls with 3,195 Cruise passengers visited two ports.
2. During the month of January one Cruise Ship calls with 56 Cruise passengers visited Port Antonio.
3. During the month of February 2 Cruise Ship calls with 870 Cruise passengers visited Kingston.

4. During the month of March 2 Cruise Ship calls with 525 Cruise passengers visited Port Antonio.

p-13

% Change
2009/08
CALLS
259%  -25.5%
-283%  -322%
214%  -19.3%
-21.7% -6.6%

21.1% 13.9%
23.5% 18.2%
21.1%  -19.1%
-6.7% -5.9%

4.3% 1.0%

-17.3% -14.5%



