
TABLE 1

TOURIST ARRIVALS
January - April

2004

Total<-------  Stopovers  --------->
+/-+/-Stopover+/-+/-Non-Resident+/-+/-Foreign

2004/022004/03Arrivals2004/022004/03Jamaicans2004/022004/03NationalsMonth

21.4%7.9%109,350-1.2%-9.3%4,92522.7%8.9%104,425January   
20.1%7.8%120,1294.4%-1.4%4,94620.9%8.2%115,183February
4.9%5.5%136,606-8.4%11.8%5,9705.6%5.2%130,636March 

30.2%17.1%131,10112.8%-1.6%7,26031.4%18.4%123,841April

18.1%9.5%497,1861.9%-0.3%23,10119.0%10.0%474,085Jan.-Apr.
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TABLE 2

STOPOVER ARRIVALS BY REGION

% C H A N G E
2004/0120004/022004/03April 2004April 2003April 2002April 2001U.S.A.

NORTHEAST
9.2%46.3%27.3%47,84337,59732,71343,832(New York Office)

MIDWEST
-0.7%32.4%17.9%20,52417,40515,50520,666(Chicago Office)

SOUTH
6.2%11.0%14.0%22,32919,59020,11921,023(Miami Office)

WEST
2.6%26.4%21.0%6,6705,5145,2776,500(Los Angeles Office)

5.8%32.3%21.5%97,36680,10673,61492,021TOTAL U.S.A

CANADA
-8.2%13.2%21.2%9,6197,9378,50110,475(Toronto Office)

(U.K. Office)
14.9%29.5%5.8%12,12411,4569,36410,554   U.K.

-16.5%72.6%32.2%1,6781,2699722,010   Germany

29.8%34.4%-19.6%3,8564,7982,8702,971   Other Europe

13.7%33.7%0.8%17,65817,52313,20615,535   Total Europe

-48.7%-24.0%-25.7%7731,0411,0171,506LATIN AMERICA

-33.0%-12.7%34.4%418311479624JAPAN

1.5%43.1%7.4%4,7494,4213,3194,681CARIBBEAN

-36.8%-6.3%-18.4%518635553819OTHER COUNTRIES

4.3%30.2%17.1%131,101111,974100,689125,661GRAND TOTAL
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TABLE 2.1

STOPOVER ARRIVALS BY REGION

% C H A N G E     January -     January -     January -     January -
2004/0120004/022004/03April 2004April 2003April 2002April 2001U.S.A.

NORTHEAST
3.2%21.1%12.9%159,640141,362131,822154,747(New York Office)

MIDWEST
2.6%17.8%8.0%100,48193,07985,28597,977(Chicago Office)

SOUTH
0.9%3.2%2.6%72,21070,36869,99571,584(Miami Office)

WEST
-6.2%8.9%9.5%20,89019,07519,18022,272(Los Angeles Office)

1.9%15.3%9.1%353,221323,884306,282346,580TOTAL U.S.A

CANADA
-13.5%8.2%9.4%45,72341,81142,26352,854(Toronto Office)

(U.K. Office)
26.0%32.4%15.7%49,74242,97937,57239,488   U.K.

-7.8%59.2%26.8%7,6126,0024,7808,258   West Germany

44.6%71.3%2.9%19,28018,72811,25213,334   Other Europe

25.5%43.0%13.2%76,63467,70953,60461,080   Total Europe

-30.8%0.7%-5.5%3,5893,7973,5645,186LATIN AMERICA

-22.9%13.2%30.9%1,7761,3571,5692,303JAPAN

4.7%20.1%6.0%14,13613,33811,77413,504CARIBBEAN

-20.7%8.6%-9.5%2,1072,3271,9402,657OTHER COUNTRIES

2.7%18.1%9.5%497,186454,223420,996484,164GRAND TOTAL
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TABLE 4

  CRUISE  PASSENGER ARRIVALS BY MONTH AND PORT OF CALL
  JANUARY - APRIL 2004

      % Change20032004      % Change      % Change 

        2004/03TOTALTOTAL        2004/03OCHO RIOS        2004/03MONTEGO BAY

   PAXCALLSPAXCALLSPAXCALLS   PAXCALLSPAXCALLS   PAXCALLSPAXCALLS

4.9%11.7%118,83460124,6506718.8%20.0%89,07242-21.8%-12.0%34,28322January
-0.9%-6.7%116,45160115,351560.1%-11.4%77,44331-3.5%0.0%37,64324February
0.4%-15.9%128,75869129,26658-3.4%-17.1%86,847348.2%-14.8%41,70423March
1.6%-6.1%108,00949109,74446-0.8%-3.3%73,843296.8%-10.5%35,90117April

1.5%-4.6%472,052238479,0112273.3%-3.5%327,205136-3.5%-9.5%149,53186Jan. - Apr.

1. During the month of January three Cruise Ship calls with 1,668 Cruise passengers visited two ports. * Note:
2. Included in the total Cruise passengers for the month of January, 3 calls with 1,295 passengers visited Port Antoinio.
3. During the month of February 1 Cruise Ship call with 1,174 Cruise passengers visited two ports. 
4. Included in the total Cruise passengers for the month of February, 1 calls with 265 passengers visited Port Antoinio.
5. Included in the total Cruise passengers for the month of March, 1 call with 715 passengers visited Port Antoinio.
6. During the month of April 1 Cruise Ship call with 1,181 Cruise passengers visited two ports. 
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